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Hislory of the Creation of Type Families—First Typk DESIGNING DEPARTMENT—EVOLUTION
OF PUBLICITY TYPES—A GREAT SERVICE DEPARTMENT OF PRODUCTION ENGINEERS—MONEY-
MAKING Presses: THE UNRIVALED KELLY PREss FAMILY—THE KLYMAX AUTOMATIC FEEDERS
FOR CHANDLER & PRICE PRESSES—THE BOSTON W/ ers—All these Acti ich others,
Working Successfully for the Greater Prosperity of Printing Everywhere.
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WHY THE PRINTING OF 1923 IS SUPERIOR TO THAT OF 1900

et

THE PRINTING 0f 1923 is greatly superior to that of 1900. It has
ctterstyle, moreattractiveness and greater powerand dignicy.
tis more highly appreciated by the clients of the printers, and
£ better prices are paid for it. Better printing has created a better
 demand for printing. The printers are more prosperous. This

eat improvement has not come to pass without direction.
‘There has been, in fact, d direction. There h
onstant and forward thinking on behalf of the printing in-
lustry by the American Type Founders Company,which hasa
il policy with regard to the t7pes it i3 Sk s Sl s eer malics MOLihs
the last quarter century. In what position, may we ask, would the printing industry be
to-day without the great type families, known to fame as Cheltenham, Century, Bodoni,
Cloister Oldstyle, Goudy Oldstyle, Caslons, Garamond, Copperplate Gothics, and
others? Are there anywhere any other type families? Would not your typography be
barren in appearance and much less profitable o the advertisers if these great type
designs had not been developed? There can be but one answer.

THE IMPORTANCE OF WELL DESIGNED TYPES

Afeer all is said and done, Types are the most important part of the equipment of
a printing house. The printer sometimes forgets this plain fact as he contemplates his
ponderous and expensive machinery—the creations of other men's brains. The sole
purpose of the machinery is to multiply copies of the printer’s own creations. Ifa print-
ing house has a good reputation it is invariably the result of the skillful use of well
designed types. A reputation for quality is the best basis for increase of business.

‘The printer is judged by the work he creates. He creates type forms—nothing else.
Whether he prints a hundred or a million impressions, the merit or demerit of the type
form is unchanged. If the type form is inferior, no excellence of paper or of pressman-
ship can do more than emphasize its inferiority. Ifthe types used in a type form are not
well designed for their purpose, no skill of the compositor can overcome their limita-
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tions. Thus the American Type Founders Company’s work has had and will continue
to have a greater beneficial influence on the fortunes of the printing industry than
that of any other industry catering to the necessities of the progressive printer.

THE FIRST TYPE DESIGNING DEPARTMENT

1n1897 the American Type Founders Company established a type designing depart-
ment. This was an innovation, strange as it may seem. From the time display types
began to be made, until 1897, typefounders had depended for new type faces upon
the casual suggestions of artists and
others, and few typefounders had
any plan or policy other than to put
forth“something new.” The result
was a chaos of type faces, many of
them good in themselves, but quite
unrelated to each other, making
good display impossible. With in-
ferior type faces printing fell into
disrepute as an art and influence.
The new department was created
with the definite purpose of assum-
ing leadership in type design. Itwas
predicated upon an entirely new
sales idea—a realization that the printer’s clients were the ultimate critics and ultimate
users of type faces. To popularize type faces was to popularize the use of printing—to
increase the demand for printing. The wiser printers now see that in selling their
product they must think in terms of results to their customers, and not merely in terms
ofa"job,”combining so much time, types,inks and paper. The printer’s clients were con-
fused by thousands of unrelated type faces,of haphazard origin, with which no printing
could be produced that would impress them as having any special influence upon the
readers of advertisements that was not common to any kind of readable type face.
As a prelude to the new cra in typography, in which types talk ac command with
phasis and orch the AmericanType dersCompanyscrapped
hundreds of time-honored but utterly inadequate type series which were clogging the
wheels of typographic progress. Compate this Specimen Book of 1923 with the much
praised Specimen Book 0f 1895 and note how few of the types of 1895 survive. The very
names are forgotten of display types once thought to be as essential to the equipment
of acomposing room as were spaces and quads.Who remembers the Clarendons, Egyp-
tians and Celtics? The surviving names of the 1895 period are the Antiques and the
Gothics. We say“names,” because the Gothic and Antique types 0f 1923 are almost all
ofthem re-designed and improved. None of the users of types demanded the scrapping
of the designs current in 1895—the loss was assumed voluntarily in a spirit of enlight-
ened selfishness. Printing was helped greatly—this type foundry also.
6
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THE ORIGINATION OF TYPE FAMILIES

The first important work of the newly established type designing department was
ihe creation of type fumilies, by the use of which, with one type design madein diffeent

1 the compositor achieves perfect in his work,
while using all degrees of emphasis in headings and in display. Type families have not
only added dignityand disti and t© printing, but have

saved and are saving an incalculable amount of time which, under the old conditions,
was wasted in experimenting with a large array of unrelated type faces, o find those that
would combine with the least in-
harmony, with crude results ac best.
The names of the type familics
created by the American TypeFoun-
dersCompanybecameashousehold
words to the printer’s clients. The
client perceived that a caralogue or
advertisement setin one type family
had more influence with his cus-
comers than if its message to the
public were confused by a medley
of display types. The princer’s client
was made to see that the printer
could do something more with his
types than merely make them readable—that the printer could make his printing more
or less influential according to his ability o use the type family most suitable to the
purpose of his client. The introduction of type families was the beginning of the
higher education of the printer's customers in the knowledge of the sales power of print-
ing. When customers began to say “Set it in Bodoni,” or in another type family, the
printer knew that the art of prining had new meanings and new valucs to his clients.
The proof of this is that the production of types by the American Type Founders
Company is steadily increasing and is now double the production of six years ago.

THE EVOLUTION OF PUBLICITY TYPES

In creating type families a new orderof type faces was evolved. These type faces had a
more versatile use than job faces or book or body faces. With a type family the printer
could seta business card ora book de luxe ora poster. The name “Job Types” was clearly
inadequate to describe these great assets of the printing industry, so they were named
“Publicity Types.” These have fullysatisfied the printer's cliencs and quickened the desire
formore and better printing, because they have made all kinds of printing more effective
as a selling force. Every good type design is an asset of great value to the enterprising
printer and adveriscr. Because of the superiority of the Company’s type faces, Ameri-
can printing has the highest average merit, and at its best is unequal
7
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'VARIOUS VALUES OF THIS TYPE SPECIMEN BOOK

The production of sixty thousand copies of the Type Specimen Book and Catalogue,
at a cost of about three hundred thousand dollars, is convincing evidence of the con-
tinued policy of the American Type Founders Company to advance the art of print-
ing and also of a justifiable pridé in its own productions. Comparison is invited with
the mere catalogues of type faces which are issued by concerns which have appropriated
so many of the original type designs shown in this and previous specimen books. The

! = American Type Founders Company’s specimen

e books have been the most vaxmblc_r textbooks of

J o princer

|2 RINTLINE  TT2ES L 100l which surpasses all previous issucs, will not

W i | oy only be a guide to many printers, but will undoub-

. | Tandem aliq | T'andem ali edly have a great and beneficial influence on the
ABCDEFGI | ABCDEFG | fqure prosperity of the printing industry. All the
Tandem aliqu | Tandem examples of composition in this book were de-

\BCDE signed for the use of printers,as they maybe found
s il | 7ot it || adapuable to chei necds. The compositions are
ABCDERGHI) | ABCDJEFGHI | imple and practical in design. All of them may be
e e e yes duplicj:lted wi;ho,.; difficulty, wi;h _easnyNad,us:‘ea
i o 7 materials, and without waste of time. No other
RaEBREi | TBSEAIAG | | ook issued for the use of printers has embodied
50 much careful study, patient experiment, great
expense and earnest desire to make it supremely

o
SEheRers | EETmt | useful, as well as inspiring.

2
{
'
i
i
1
g

i
i

s | e L This edition ofsixtythousand copies was print-
B | EREREE L od from one secof type forms. The American Type

| Founders Companynever prints from electroty pes,
= a5 many printers seem to believe. The opinion is
SRR e et
S el L Z;‘n‘ﬂf{e_“-’ S
e e e o e

TYPE DESIGNS ORIGINATED BY THE AMERICAN TYPE
FOUNDERS COMPANY COPIED BY OTHERS

Nearlyallthe popular ype faces for which i hin
are now furnishing matrices were designed by the American TyPe medm Company.
These designs have been copied alteration, except such as is d by the
mec fehe machines. Th designs have also formed the principal
stock in trade of small type foundries which come and go.Whether these copied designs
are sold in matrices or in fonts of type the American Type Founders Company receives

8
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not the slightest compensation; but it asks printers who use composing machines to
realize that whatever merit any machine composition may have in the matter of typo-
‘graphic design, such merit is, wich few exceptions, derived from designs original with
the American Type Foundets Company; and printers are asked to give the credit to the
originator and not to manufacturers of typesetting machines and other copiers.

The design of every type face, border or decorative picce made and sold by the
American Type Founders Company is original or has been acquired by purchase. The
appropriation of any kind of design has not been permitted by the management.

EXPENSES EVADED BY COPIERS

Every type face originated by the American SPECIMEN
Type Founders Company represents alarge outlay.
Type designing is an expere, difficult and expen-
sive are. Each character must be made to conform  pRYNTING TYPES,
inits design to restrictions of body, width and line.

Curting the matrices is an expensive operation. o

Experiments and changes to procure better effects
always entail furcher expense for recutting mat-
rices. To introduce a new type series expensive
specimens must be sen to all the printers. It is
useless to send out specimens until stocks of the Binny & Ronaldson.

types have been placed in selling houses in many

FOUNDERY

o

cities, involving another heavy investment. All g

these ourlays are made while there is no certainty

that the type series will b

there must be large sales before the cost of prepa-

ration can be recovered. But no sooner does a type e

design prove to be a success than it is copicd and it

launched on an assured market which the Amer- &

ican Type Founders Company has created at great i pags/ bt pespinen s v Ameice,

expense and considerable risk. The designs and  Fondor Gompar e i f By & Kol

: ; B b v 115 50 Bl cdepbie
matrices ofonetype familyalone cost the American

Type Founders Company more than eighty thousand dollars. These designs were
copied at a small percentage of that outlay.

AN ANCIENT AND HONORABLE ANCESTRY

The American Type Founders Company proceeds in its work and policy in the
consciousness that it has an ancient and honorable repuration to sustain. The founders
of the business were Binny & Ronaldson,in 1796, in Philadelphia. In 1806 they pur-
chased the type foundry of Benjamin Franklin, cstablished in 1785. Since then others
ofits predecessors have achieved fame as fachers of the typefounding art in America.

9
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UNEQUALED TYPEFOUNDING EQUIPMENTS

During the last quarter century the entire process of making matrices has been rev-
olutionized and grearly improved by the American Type Founders Company, by the
development of the wonderful Benton Mattx Cutting Machine, of which it s the
excl turerin Amer-
ica. Itis the invention of Linn Boyd Benton, the
famous director of the General Manufacturing
Department of this Company.

In che same period the process of type cast-
ing has been greacly improved and accelerated
by the use of the Barth Automaric Type Casting
Machine,of whichthe American Type Founders
Company is the sole owner and manufacturer.

Types,cuts, and decorative materials are cast
onlargerbodics than inany other type foundry.
All the decorative material shown in this book
is cast in type molds—none of it electrotyped.
Matrices for decorative material arc cut on the
Bencon Adcut Engraving Machine, specially
designed for and built by the American Type
Founders Company for ics exclusive tse.

A more recent invention, the Benton Auto-

e Bein Matis Egrain Main, vt 7 g
Goneral Manufactaring D matic Brass Rule Machine, is the first to success-
mirat ) omcian AT

s I o i svibatuiedsie  fully take the place of the brass rule bench with

=
3

rtefmatix maki

hand planes by which brass rules have been
made for nearly four centuries. This machine ensures a uniform accuracy in the height
and face of brass rule that is impossible when benches and hand planes are used.

Besides these major inventions, many minor
ones are in use, all making for improved quality of
manufactures. The American Type Founders Com-
pany builds all the machines, appliances and tools
used specially in matrice making, type casting and
the manufacture of brass rule. The superiority of its
product is based upon the unequaled effectiveness
ofits plant equipment, which resules from the in-
ventiveness of its personnel, encouraged to the
uemost by the general management.

No machine is permitted to grow old, no pro-
cess to become stercotyped, in the manufacturing
departments. It is at once the oldest type foundry  Uneauelel Beri Auomarc Ty Casine Machine,
in America and the youngest in spirit, and the Eoe et oo P
most alert in manufacturing methods. i
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THE KELLY AUTOMATIC PRINTING PRESS FAMILY

A great achievement of the American Type Founders Company was the introduc-
tion of the now celebrated Kelly Automatic Job Press. To accommodate the demand,
unprecedented in the history of printing press manufacture, the Company, as this book
is being circulated, is erecting a
huge factory, with an equipment
as perfect as the latest inventions
provide. In this factory a Kelly
Press Family will be developed
and manufactured. Each member
of this press family will fully oc-
cupy its special field. There are
two sizes of the Kelly Presses in
manufacture and another is about
to be put on the market. These
presses are fully described in the Ariwmasic 7 P, Sl B B
Kelly Press section of this book. e L

There was nothing accidental about the invention of the Kelly Press. In 1911 the
American Type Founders Company engaged William M. Kelly to develop his inven-
tion of a fast automatic job press, the purpose of which was to decrease the cost of
production and to improve the quality of all kinds of commercial printing. In other
words, the Company made a liberal investment in an idea. There were improvements
from the beginning, and persist-
ence in experiments resulted in
success early in1915. In that year
a press building plant was added
to the Central Plant of the Com-
pany, and the Kelly Automatic
Job Press was launched on a mar-
ket hungry for the invention. This
wasthefirstentirelyautomaticflat-
bed job printing press; its speed is
unexcelled, and also the quality

Ky 3 ofits product. The users testify to
i dend sty e o i s the fact eha the Kelly Aucomatic
Job Press is an unequaled profic hencei d . Othermem-

bers of the Kelly Press Family will sustain that reputation. Purchasers of Kelly Presses
are buying the utmost durability that the best materials and workmanship can give,
with more than adequate strength. All parts are interchangeable. The Kelly Presses
have unusual facilities for quick make-ready and quick alterations of forms on beds.
Whether the work required is of the finest or merely of average quality, these presses
will be found to be unrivaled in quantity of production.

1
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CUT-COST SYSTEM OF PRINTING PLANT EQUIPMENTS

View f an American Cut-Cast Compaing and Job Prs Room, i hic al e equipments e siginatd b the Ameican Tspe Founders
s, exep e prof e deskspape e, latn prees and wire stichin, machies. Feor ompasing. reom equipmens s reired
b th at Gost Syte i adpred.

In 1913 the American Type Founders Company established an Efficiency Depart-
| ment, the first important task of which was to study the relation of printing plant
equipments to production. This was the first comprehensive study of this nature. As
the result, the Cut-Cost System of Printing Plant Equipments, illustrated in the cata-
logue section of this book, was designed, and is now in use in thousands of printing
plants, effecting in each ial reductions in costs of production. The Cut-Cost
Equipments have justified their name, and have made obsolete the larger part of the
| equipments which were in general use in 1913.

THE EFFICIENCY DEPARTMENT

‘The practical help of
a force of experienced
and successful produc-
tionengineersisoffered
to princers establishing
new printing plants, or
removing, extending
or te-cquipping old
plants. They make lay-
outs to scale, in which
the work s scientifical-
ly routed with a view
vo aceeleracing produc: Lyt o
tion, saving SPAce, and  cbimss—ail mekis o mavimam predeciv.
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improving working conditions. In several instances production has been increased
while the rented space has been reduced. Savings in production costs vary with the
conditions encountered. These have been as high as thirty-five per cent (in instances
where the necessity for overtime has been overcome),and ordinarily range from fiftcen
to twenty-five per cent.

OTHER NOTABLE ACHIEVEMENTS

Every achievement of the American Type Founders
Company has noriceably increased the prosperity of the
printers. To it belongs the credit of placing upon the
marke those most popular and best of all stitching
machines, the Boston Wire Sticchers. The Company is

11 h lymax Automatic Feeder
for Chandler & Price Presses, which does a wider range
of work than any other feeder applied to these presses,
at aspeed limited only by che action of the presses.

i has, from the beginning, fostered the
Chandler & Price Presscs, selling more of them than all
other dealers combined. It is also the chicfdistributor of
the products of the Hamilton Manufacturing Company, 0 otk B ir Sichins Macines fr

5 <obichlimethe AmricanTTspe Founders Company
selling more of them than all other dealers combined. s excluire sales agent. I s the best seler

EDUCATION DEPARTMENT

In 1915, the American Type Fous ders Company organized its Education Depart-
ment, the function of which is to rate with vocational schools throughout the
country, whether municipal or under the auspices of printers’ associations, with  view
to increase the effectiveness of instruction in printing. The department also aids voca-
tional schools in securing efficient teachers.
These activities help the printers in two
ways: First, the proportion of printing class
students who adopt printing as their voca-
tion enter printing plants better equipped
for efficient service and for their own ad-
vancement; secondly, those scudents who
donot continue in printing will form a class
in the business world which will be in sym-
pathy with better printing and appreciative
of its value and effectiveness. The more the
activities of the Education Department are
Tl Kimas Aot el gl ol of Ghandin d by printers, the more willing

T FordetGompets, Undoaidty s bt b they will be to codperate in this good work
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TYPOGRAPHIC LIBRARY AND MUSEUM

In 1908 the American Type Founders Company founded its Typographic Library
and Museum for the higher education of the printers in the are of typography. This
collection, which has grown to be the most complete of its kind in existence, has
entirelyjustified the expectations of
the management. It has stimulated
the enthusiasms and aspirations of
‘many of those who, within the last
decade, have become leaders in the
typographic art. These men, with
their followers, have advanced the
average excellence of American
printing to a higher degree than has
elsewhere been attained, while the
number of those who are doing
work of the highest excellence is

e PenEdf Mt ot Tt e e T3S nOEiCEY.

o th Americon Ty Pt Compot This is a public library and mu-
seum established to perpetuate ot e memory and achievements of all those
who in any period and in all countries have advanced the typographic arts. The library
occupies two rooms and contains more than twelve thousand volumes relating directly
or indirectly to printing and its allied arts. It is open to visiors during business hours.

The collections in the library include type specimen books and broadsides from
1486 to the present time, textbooks, pictures and portraits, medals and autograph
leters relating co printing and printers, ancient printing presses and appliances and
other antiquities. There are also collections of books on j ising and
relief engraving of all kinds, bookbinding, paper making, illuminated and other pre-
typographic books, and of masterpicces in carly printed and modern books.

TheTypographic Libraryand Mu-
seum assumes the duty of collecting
and preserving the memorabilia of
printing and printers of all nations.
It aims to answer or afford means
of answering authoritatively all the
questions relating to printing and
its allied ars. Is ability to do this is
the test of its comprehensiveness.
The codperation is invited of all
who are interested in maintaining
and enhancing the presige of the
art of printing, not only among the
printers, but among their cliencs.

View lsking astof e Main T iy ad
‘Museun of the American Type Founders Comg

14
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*Selling Housesof the American Type Founders Company
© Housesof Barnbart Brothers & Spindler which are Selling Agents for American Type and Kelly Preses

‘The policy of the American Type Founders Company is to give,as nearly s possible,
equally good service in all pars of the country. The accompanying map shows the
location of well-stocked Selling Houses and Selling Agencics in North America.

“Covering the Continent” ensures to the printers everywhere an expedition in
deliveries and easy access to a diversity of stocks of types, machinery, equipment and
materials unequaled in previous experience and keeping pace year by year with the
growthofhe printing industry. The American Type Founders Company, bothin manu-
facturing and in selling, is constantlyand a fthe
s e e e e e o s g Y

AMERICAN TYPE IN LATIN AMERICA

The National Paper and Type Company, 32-38 Burling Slip, New York,is the sole
agent in all Latin American countries for all the manufactures of the American Type
Founders Company, of which ic carrics stocks in its Selling Houses in Buenos Aires
and Rosario, Argentina; Habana, Cuba; City of Mexico, Guadalajara, Monterrey,
Tampico, Torreon, Chihuahua and Mazatlan, Mexico; Lima, Peru; and Montevideo,
Uruguay. In the Latin American countries where it has no regular branches and stocks,
the Company has sclling agents. List of agents will be sent on application.

15




EINCDEINCDOTIN DIV DICDINC DI DOTINEDEINEDOCDINCDE WD
1796 AMERICAN TyPE FOUNDERS COMPANY 1923

VISITORS ARE WELCOME AT ALL TIMES

By those who have visited it, the Central Plant of the American Type Founders
Company in Jersey City is regarded more as an institution than a factory. It is an insti-
tution for the advancement of printing and printers. All who are interested in print-
ing are welcome to visit it, and will be shown, without rescrvation, all the art and
mechanical processes of type making: the development of a design from the original
drawing to the matrices, the engraving of punches and matrices, the fitting of the
types, the making of the molds, the ools of precision which establish that degree of
accuracy in the types which is not equaled by any other manufacture made in large
quantities, the casting machines, the manufacture of brass types and brass rules, and,
last but not least, the Typographic Library and Museum, unrivaled in completeness.

AN ORGANIZATION DISTINGUISHED BY ITS LOYALTY

This book is the creation of Wadsworth A.Parker, manager of the Specimen Print-
ing Department. Since 1906 Mr. Parker is to be credited with all the specimen printing.
The Type Designing Department, which has been the chief factor in maintaining
leadership in type design, is directed by Morris F. Benton. In 1892 Joseph W' Phinncy,
now first vice-president, was the leading authority in America in type design, and be-
came the chief advisor in this important factor in the success of the Company. In 1895
Mr. Phinney effected a revolution in typographic taste in America by adapting to mod-
ern uses ancient and classic type designs, thus initiating the leadership in type faces.
In 1911 William M. Kelly,for several years an employee of the Company, submitted his
invention of an automatic job press, now world-famous as the Kelly Press, which was
put on the market in 1915. Mr. Kelly is the manager of the Kelly Press Division, next
in importance to the type deparcment. In 1908 Henry L. Bullen undertook the work
of establishing the Typographic Library and Museum, a collection solely formed by
him, of which he continues as curator. In 1913 Mr. Bullen organized the Efficiency
Deparcment and in 1914 designed the Cut-Cost System of Princing Plant Equipment.
1n1923 Charles W. Kellogg, who has grown up with the Efficiency Department, became:
its manager, having amply earned his promotion. In 1915 the Education Department
was organized by Frank K. Phillips, manager, for introducing printing as part ot
vocational training in schools. The general success finally depends upon the able and
loyal organization—the twenty-¢ight managers and the stafs of the Selling Houses, the
production engincers, and the superi and emp of the

5,00 numerous to particularize, buc none the less appreciated. Lastly, the
Exccutive Department affords a leadership to the whole organization. It is headed
by Frank B. Berry, second vice-president; Walter S. Marder, secretary; and J. Russell
Merrick, treasurer.

President and General Manager

A




AMERICAN TYPE FOUNDERS COMPANY

SELLING HOUSES

BOSTON,MAss. . . . 270 Congress Street CINCINNATI OHIO . . . 646 Main Strect
NEWYORK . . 200 William Street ~ ATLANTA, GA. . . 116-118 Central Avenue
NEWYORK Uptown Branch,461 Eighth Avenue ~ CHICAGO, ILL. . 517-519 West Monroe Strect
NEW York Comner, Fendler & Company ~ DETROIT, MicH. . . 557 West Larned Street
6 Beckman Strect  St. Louts, Mo. . . Ninth and Walnut Strects

PHILADELPHIA,PA. . 17-19 South Sixth Street  MILWAUKEE,Wis. . . . 125 Second Street
PHILADELPHIA, PA. Keystone Type Foundry - MINNEAPOLIS, MINN. 421 Fourth Street, South
Supply House, Eighth e Gy, Mo. . 932 Wyandotte Street
RICHMOND,VA. . . . 11 Governor Strect  DENVER, COLO. . 1621 Blake Street
BALTIMORE, MD. . 213-217 Guilford Avenue ~PORTLAND, ORE. . . 47 Fourth Street
BurraLo,N.Y. . 45 North Division Street  SAN FRANCISCO, CAL. . . 500 Howard Street
PITIssURGH, PA. . . . 323 Third Avenue SPOKANEWASH.. . West 310 First Avenue
CLEVELAND, Gty o St.Clair Avenue, N.E.  Los ANGELES, CAL. . 121 North Broadway

WINNIPEG, CANADA . . . . 376 Donald Street
e CEED

‘T following Houses of BARNHART BROTHERS & SPINDLER are agents for Type, Kelly Presses
and other manufactures of the AMERICAN TyPE FOUNDERS COMPANY:

WASHINGTON, D. C. .. 1224HStreet, N.W.  OMAHA,NsR. . . 1114 Howard Street
ST.PAULMINN. . . . . . . SlEastThirdStreet DALLAS, TEXAS . . . 1102 Commerce Street
SEATTLEWASH. . . . . . Western Avenueand Columbia Street

CANADA, EAST OF PORT ARTHUR
“TORONTO TyPE FOUNDRY COMPANY, York and Wellington Streets, Toronto.
4 Jurors Street, Montreal
SELLING AGENT IN LATIN AMERICA

INATIONAL PAPER AND TP COMPANY, 32.38 Burling Slip, New York, i sole agent in Latin
American countries for all the manufactures of the AMERICANTxPE FOUNDERS
Company and carries stocks of them in the following cities:

ARGENTINA:~ Buenos Ames, Calle Piedras 132, MEXICO:—~CIupAD DEMEXICO,7a de Nuevo Mexico122;

RosARI0, General Mitre 635. MoNTERREY, Hidalgo9; GUADALAJARA, Avenida Colon
CUBA:~HABANA, Presidente Zayas 46. 183; TAMPICO, Empresa 13; TORREON, Juarez 1405;
PERU:—Lina, Santo Toribio 240-266. CHisuAUA, Independencia 200; MAZATLAN, Calle
URUGUAY:~MONTEVIDEO, Calle Florida 1430, Guelatao 160-162

AGENTS IN OTHER FOREIGN COUNTRIES: For names of agents in other foreign countrics, apply (o
AMERICAN TypE FOUNDERS COMPANY, 300 Communipaw Avenue
Jersey City, New Jersey, U.S. A,
16a




‘ ‘ THE POLICY OF THE |
AMERICAN TYPE FOUNDERS
| ‘ COMPANY

| e

‘ %L‘Oﬂl‘iﬂﬂﬂ”)/ create type designs ‘ |
‘ which improve the quality and

‘ ‘ increase the demand for printing -

‘ everywhere.

‘ To coperate in every well con-
‘ ‘ sidered movement which aims to

‘ benefit the printing industry and
| enhance its prestige.

‘ To discourage unhealthy com-

‘ petition and encourage such trade
‘ methods aswill increase prosperity
‘ ‘ in existing plants.
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OFFICERS
President and General Manager
Ronert W. NELSON
Vice-Presidents
JoSEpH W. PHINNEY
FRANK B, BERRY

Treasurer Secretary
J. Russgs, MERRICK. WALTER S. MARDER
Assistant Treasurer Assistant Secretary
Josepi F. Griick. WADSWORTH A. PARKER
General Counsel Western Manager
BENJAMIN KIMBALL Cuarts P. Sour
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‘THE COMPLETE INDEX
Individual items of types, borders, ornaments, decorative material, printing machinery, stcel
and wood printing office equipments, bookbinders' materials and supplics, and all miscella
neous items, will be found at the extreme end of this caalogue

T

Ready ’Keffreme Index

The More Important Items
Shown in this Book
=%

To assii in quickly locating the principal items in type families, type faces,
various type clasifications, important machiery,etc

Publicity Types 17331 d Adverdsing Faces
General Jobbing Faces
Copperplate Gothics 334349 | BodyTypes
Card Faces .. .3503%9 | GenenlInformation.
Text Faces 360366,376388 | Typographic Accessories
367-375 | Calendar Figures

Typewriter Faces

Society Types
Correct Society Printing Decorative Material

Brass Rule

128,182,184,
Cut-Cost Equipments

NewspaperHead Lecter . 474-481,508-511 ¢ Hamilton Equipments 1067-1130
For all other items refer 1o the complete index: at end of catalogue

e~

DY this caalogue page by page. Its nota mere catalogue, buc
a veritable encyclopedia of typographic styles. Hercin are the type
faces which establish typographic fashions, and also many beautiful
examples of how these type faces may be used to please the printer’s
customers. These examples are not shown to embellish the cata
logue, but to demonstrate to the printer that extra profits may easily
be obtained if the printing is done with type faces of higher merit
in their design, which impart extra value to the printing. Scudy

this book in the interedts of your own customers










