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Caslon No. 540 and Iralic

o —a
““The SUREST avay NOT to FAIL is to {
‘ determine to succeEp™ L I
NAPOLEON’S GENIUS s
do inferior
APPLIED 70 printing with
ADVERTISING CastoxTyres
9 V ¢ Use paper of
/JuETHER or not they do so consciously, the ATty
| great manufacturers of this country generally Lty %
| employ sales tactics that bear a most striking and the effectis
likeness to the military method of Napoleon. admirable
They are always outflanking their competi- ?
tors; skillfully taking them by surprise. This |
is particularly true during periods of business
depression, when men of little courage think
ituntimely to advertise. It is also true to lesser
degree during times of gre
men of no foresight imagi  SES@ PO P g
is unnecessary. It is this bi
| of his competitors that giv| 2 Third Annual g
|
Tiariswhysomanymimsfd EXHIBITARTS
greatestprogress during the tim) 9 CAREFULLY SELECTED SUBJECTS OF THE G
casier 0 advance becanse thec MOST CHARACTERFUL WORK OF FRENCH
PR R INDUSTRIAL AKTS ARE BEING EXHIMITSD
Week Commencing October 28th
MANTING BROY 2 JonNSine

INCEitis notfeasible forall Americans

Typographers - De:

NorTH PHILLE

Itis somewhatasifabitofourcountry @
were suddenly transplanted to our friends on
oo e ond A i
B bl
the summer of st year with starting success.
9 T can sill visualize :l as if it were yesterday, | @
tastefully installed in a retired section on the
2 Place desVictoires, in the Palaisd” Argent, and
American now,as n the fairy tales of our childhood, I find
it once more luxuriously exhibited in the heart

Tjpe Founders B e gt St i of i A
Company 8 s
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ﬂpogmﬁﬁit Borders

IVE out of eight advertisements noted on

a daily newspaper page were composed with

Typographic Borders. Other pagesin the same

newspaper disclosed the fact that more than half

of the advertisements were designed to include
a border of one kind or another.

Typographic Borders have acquired a stand-
ing in popular favor, acquired it because they
servea very useful purpose—fora border properly
applied to a specific advertisement distinguishes
it from a page full of varied pieces of copy or, as
the saying goes, makes it ‘‘stand out.”

Sometimes, when several such advertisements
surround one lacking a border the same result is
gained. The advertisement so surrounded stands
out too, not because it has no border, but simply
by virtue of the adjacent designs that close it in.

What better proof is wanted of the desirability
of borders in intelligent newspaper advertising?
If parts of four different borders surrounding an
advertisement serve to set it off, how much better
service a complete border of its own would give.

In this catalogue there are shown many new
and distinétive borders which will be found very
appropnate for newspaper and magazmc adver-

as well as for 1 printing.

American Epe gaum/er;
(ompany

EVERYTHING FOR THE PRINTER
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Caslon No. 540 and Italic

composing room

CASLON TYPES

THE CASLONS IN THIS CATALOGUE AREWORTHY OF THE VERY
CLOSEST STUDY - EACH SERIES HAS ITS OWN DISTINCT APPEAL

HE opinion of many printers is
that one never makes a mistake
by composing the jobin Caslon.
CaslonTyrr Faces are liked by
everyone. Theyareeasyto handle.
However, the name Cas/oz hasa
wide rangeand the printershould
study this catalogue to determine
which series of this famous family
will best satisfy his requirements
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Caslon No. 540 and Italic

%U will find many

new ideas and new ma- R
s
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4 s COMPOSING
z new and desirable faces RO O M s
ARE SELDOM
i n OVER
b EQUIPPED
typographic ornaments

and borders shown for
the firsttime in the dis-
play pages of this book

real value. A study
2of its pages now.
andthenwillelpyouto
impart the touch of ex-
cellence to your work

L

GIVE YOUR COMPOSITORS PLENTY OF GOOD
MATERIAL WITH WHICH TO WORK AND YOU
WILL BE HIGHLY GRATIFIED WITH RESULTS
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DEPENDABLE
MERCHANDISING SERVICE

The MERCHANDISING SERVICE of the AMERICAN TvpE Founn-
£Rs ComPANY has the habit of following things through, which

The best of everything for the printer includes the best of service

Conveniently Located Selling Houses
and Selling Agents

AmericaN Type Founpers Company
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Made by AMERICAN WAITING PAPER C0, Holyoke, Mask
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¢ displace the Caslon Family’s
populnnty Printers and users of printing,
influenced by the great natural law, abhor|
everything which tends toward monotony;
and many excellent types, their novelty and
freshness a thing of the past, have vanished
into a harmless and inconsequent oblivion

% HE Caslon Family, however,

X The stream of time, which

type dmgns, passes over the superb Caslon
style without diminishing either its beauty |
or its utility. ““Set #¢ in Caslon”’is to-day the
slogan of many printers whose customers
require typographic beauty and freshness,
and with a minimum expenditure of time
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The Typographic Library was established in 1908
= 2 7 RINCIPAL

YECTIONS

Specimens of types used in all
countries, from the invention
of typography to the present

American Type Founders Company
JERSEY CITY, NEW JERSEY Histories of printing and pub-
TR e e R lishing

N INVITATION Biographis of famous printers

Books printed by famous print-

is most cordially extended 0 printers ets of all periods in all coun-
and allother persons interested tovisit tries

the Typagraphic Library & Museun, Books of historic interest to
which was established 1o perpetuate printers

and honor the memaries and achieve- Early printed books newspapers
ments of all thse who, in any perisd and magazines

and in all countries, have advanced Books relating to engraving in
fe e wood, with examples of the

famous engravers

« The Library contains more than
] Books relating to_process en-
tuwelve thousand volumes relating ex- b 05 et
clusively toprinting and ts allied arts L S

and is open 1o visitors during business P e e s
Jhours. The collecting and preserving of famous printers and type

of memorabilia of printing and of founders
printers of all nations is a duty as- Busts and statues of celebrated

sumed by this Library. tspograp
Ancieat appliances and appars-

Lintary Hovts tusof printing

Medals relating to typography

Curiosites of typography
= Books relating to_ journalism,
editors and journalists

675)(1- Books gf PRINTING Books relating to paper making

in all LANGUAGES Specimens of commereial print-

ing of all periods

Collection of mulc pepen e
ing to print
riiga; o et coentlin

= the present time
N F T ST YT FEIELFEILE | Publications of printers’ socie-
PETXTXTIFTITITX ¥ | 5
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CZ ;YPOGRAPHIC

LiBrARY & MUSEUM
300 COMMUNIPAW AVENUE
JERSEY CITY, N. J.

< Lmerican
Type Founders
U.S A | Company
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